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Introduction

The travel, tourism and hospitality fields have seen dramatic changes 
during the last four decades (Gursoy & Sandstrom, 2016). These fields 
are considered as fairly young academic disciplines, whilst their brief 
history has ended up in a lack of consensus on their exposure and scope 
(Kandampully et al., 2014). According to Min et al. (2016), tourism and 
hospitality have been recently identified as independent academic 
categories (Web of Science), showcasing the substantial progression of 
the disciplines. This is due to the widespread contribution of tourism in 
local societies and national economies through the provision of economic 
development, the creation of job opportunities, the inclusion of locals in 
community participation and the enhancement of participatory democ-
racy, the increase of income, the improvement of life quality, the creation 
of infrastructure, and the provision of opportunities for the preservation 
of natural and built environment (Farmaki, 2015). However, the tourism 
and hospitality industries are susceptible to risks and crises (Pappas, 
2018), and tourism planners need to carefully take under consideration 
any current and future dynamics that may result in considerable change 
and create new challenges and opportunities (Pappas, 2021).

The tourism literature extensively incorporates current and future 
trends, challenges and applications (indicatively please read Fatima & 
Elbanna, 2020; Kim et al., 2018; and Wut et al., 2021). However, extant 
literature has been less preoccupied with issues concerning the collec-
tive new perspectives, challenges, and directions of the respective field 
and the effects that this change might have not only on the tourism 
and hospitality industries but also on the global economy and society. 
Indeed, given that tourism is the third largest economic sector worldwide 
(Fatima & Elbanna, 2020), the challenges and new directions impacting 
the industry are likely to exert further influence on the economic and 
social fabric of countries at the regional, national and international levels 
(Pappas & Bregoli, 2016).

The chapter contributions in this edited book highlight and substanti-
ate several facets of emerging insights and routes in the local, regional, 
national and international levels. They also showcase the importance of 
relevant new perspectives and directions for both destinations and enter-
prises as well as regional, national and international economic and social 



Tourism Dynamics: New perspectives and changing directionsxii

development of the tourism industry. The originality of the book lies in 
the fact that there is no other book/textbook/handbook that incorporates 
new perspectives and directions in such a rapidly changing environment 
in tourism and hospitality. This is further strengthened from the fact that 
the edited book collects high-quality chapters from esteemed scholars 
around the world, and encourages diversity under a global perspective.

It is crucial for destinations and tourism practitioners to fully encapsu-
late the importance of emerging trends and, thus, gain a better understand-
ing of the rapidly shifting business environment they are operating in. In 
so doing, destination planners, policymakers and industry practitioners 
will be better prepared for change and to embrace pertinent opportu-
nities whilst dealing with potential threats. On a similar note, tourism 
and hospitality researchers will need to acknowledge the collective 
effects of new perspectives and directions on the industry. Specifically, 
a reading of the Tourism Insights: New perspectives and changing directions 
can assist scholars to better comprehend the ever-changing dynamics 
influencing the industry; thus, allowing for a more holistic examination 
of tourism-related phenomena and for a greater appreciation of the shift-
ing nature of the tourism industry as a whole. Such knowledge is also 
important for educational purposes as tourism and hospitality students 
need to be better prepared for their operational and managerial role in 
the industry by adopting critical thinking with regard to its changing 
dynamics. Accordingly, tourism and hospitality educators need to adapt 
their curriculum to reflect the influence of such direction on the industry 
(Farmaki, 2018).    

Notwithstanding, there are few sources that critically discuss the effects 
of new perspectives and changing directions on the tourism and hospital-
ity industry in a holistic manner. The aim of this book is, therefore, to 
offer a platform allowing the critical discussion of pertinent perspectives 
and directions and, as such, provide theoretical and practical insights 
that may be of value to destination planners, policymakers, industry 
practitioners, educators and students. The book will, specifically, attempt 
to offer a multi-disciplinary and inter-disciplinary approach to the study 
of tourism and examine emerging topics that are likely to change the 
future of the industry, either positively or negatively. Overall, the book 
contributes to the advancement of knowledge surrounding emergent 
controversies pertaining to tourism sustainability and innovation.
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The edited book may be considered a must-read piece of work fror 
diverse audiences, since its contents can provide substantial theoretical 
and practical knowledge to an array of stakeholders relevant to tourism 
and its sub-sectors (hospitality; aviation etc). Specifically, by focusing 
not only on emerging perspectives and directions in tourism but also by 
providing a comprehensive overview of the continuously and rapidly 
changing dynamics in the industry, the book aims to contribute to the 
scholarly debate on the current status and the future evolution of tour-
ism. Hence, audiences can vary from students, educators, early career and 
experienced researchers focusing on multi and inter-disciplinary areas as 
well as industry practitioners, destination planners and policymakers.
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